


of progossive groups, Including some women's arganisations,
focussed attention on the Miss World pagennt as a symbol of
the nea-impenalism and neo-coloniallsm promaoted by the path
of economic liberalisation and globalisation taken by India ovar
the past few years, as well as on the transnational business
interests behind sueh events, the modia took the eosy route
of classifying the opposition as either Trght™ or "left," This
obscured the fact that culture and goconomics were not the
only issues involved,

SERIOUS CONCERNS NEGLECTED

In fact, the media paid little heed to other serlous concerma,
such as the spread of the beauty myth and the growth of the
beauty cult within the country since Sushmita Sen and

Aishwarya Rai became Miss Universe and Miss World
respectively in 1994, A cover story in a leading newsmagazine,
headlined "The Beauty Craze,” was one of the few 1o focus
Public attention on the alarming rise in the incidence of eating
Gisurters-such as ansroxia and bhulimia, the demand for
cosmetic surgery, the public expenditure on beauty products
and services, as well as on the growing preoccupation of ever-
younger girls with their physical attributes. The impact of the
Extraordinary media hype surrounding beauty contests,
Particularly after the Sen-Rai double bill on young girls, their
vision of themselves and what they wish to make of their lives
does not seem to worry many associated with the media.
Further, the media did little to provide a context that could
have made the controversy more intelligible to the average
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news papar-fanding, telavision-watohing citizen, For instance,
thare wos hardly any refarancs to the faot that protests ngainst
boauly contasts nre nalthar new o indiganous and that it is
chiafly thanks lo eafliar opposition and growing public
Indifferance to such contests in Norh Amaerica and Europe
that the Intarmational pageants hove boesn moved 1o other
continents,

Instend, the media did mueh 1o promota the idea that the
location of the Miss Warld pageant in Indla was an honour
baestowad on the tountry, a sign that the nation had fNinaity
arrived on the global stage, and so on. They did gt bother to
Inquire Into the puzaling question of why the decision o hold
the event hare was taken at the last minute [such intarnational
avents are custom arlly planned at ieast a year in advarnce] or
to highlight the fact
that the three-month
lead time was hardly
enough to promate
tourism or develop, or
al least improve civic
amenities and other
infrastructure, or even
“"showcase” the
country no matter
what over-
enthusiastie
politicians said or did.

At least one
newspaper, which is
Closely associated
with beauty contests,
went out of its way to
promote the event,
with regular special
stories on the front
page matched by
reams of copy else-
where. Among the
page one story was a
report which
presented the pro-
pageant views of a
carefully selected sample of highprofile, successful women as
proof that women opposing the event belonged to a lunatic
fringe. A prominently displayed interview with a well - Known
woman writer highlighted her rather unoriginal view that those
against the pageant were just jealous of “the lissome beauties
with their long legs.”

In the end, the nature of the media coverage generated by
the Miss World pageant ensured that, despite all the newsprint
and air- time devoted to the controversy surrounding it, the
public got little to ponder over. Now that the dust kicked up
by the international beauty queens has settled, perhaps it is
time for some introspection about how far the event, the
campaigns against It and, most Importantly, the public's
perceptions of both were shaped by the media. ™
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